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Business and consumer survey results 
This month : 
Employment expectations in industry; 
consumers' opinions on unemployment 
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GRAPH 2 : Indicators of output, demand and prices in 
industry — European Comunity 
Business survey results 
On average, the employment plans of Community industria­
lists have been influenced favourably by the upswing in 
economic activity. — The employment plans of Community 
firms are indicative of a positive response to the improvement 
to economic growth. This can be seen from the most recent 
surveys of Community industrialists. Compared with the last 
survey in July, there was in October a marked decline in the 
resistance of firms to increasing the numbers taken into 
employment (balance of - 2 0 in July and —15 in October). 
This, however, still falls short of the level observed in 1980 
( -6) . 
The countries fall into three groups. The first group consists 
of countries where on average, firms are planning to increase 
the size of their labour force. These are Denmark (experience 
shows that a zero balance in this case means that, on average, 
there is a planned increase), the Federal Republic of Germany 
(+1), Ireland (+7) and the Netherlands (+8). Compared with 
earlier results, in the Federal Republic of Germany and in 
Ireland, for the first time there appears a net increase in the 
number of those firms which plan to increase employment. 
This marked improvement in employment plans in industry is 
therefore seen to be a consequence of the recovery which has 
now been in evidence since 1983 and suggests that a further 
increase in output cannot be met by an increase in productivi­
ty alone in these countries. Given the high degree of capacity 
utilization (see Graph 1 and Supplement Β No. 10), a further 
marked increase in output will require additional labour and 
investment. 
In the second group of countries, consisting of Belgium, 
Greece, Luxembourg and the United Kingdom, numbers 
employed will, according to industrialists' plans, remain more 
or less constant over the next few months. In the United 
Kingdom, the decline in the majority of those firms wishing to 
reduce employment, when expressed as a net balance in the 
October results, is of the same order as the Community 
average. 
In the third group of countries — France and Italy — 
industrialists in contrast, plan to reduce employment. In 
France, where industrial production over the past year has 
been fluctuating around the 1980 level and industrial confi­
dence is gaining ground very slowly (see Table 5), business 
plans to reduce employment were in October more prevalent 
than a year earlier (—45 compared with —43). This suggests 
that with respect to a trend which has been rising for a year, a 
net balance of almost 50 % of firms in France are considering 
a reduction of employment. In Italy where around one-third, 
net, of firms are planning to cut back on the numbers they 
employ, there have recently been signs of a decline in such 
plans. 
The main component in the planned increase in industrial 
employment in the Community is the establishment of new 
jobs in the capital goods industries. Intentions to recruit more 
labour are especially strong in mechanical engineering (ba­
lance +4) and precision instruments (balance +7), being 
branches of industry which are reaching a very high degree of 
capacity utilization (see Supplement B, No. 11, Table 5). 
This employment trend, which is common to most member 
countries, does not apply to the capital goods industry in 
France, where in October firms are in fact more pessimistic 
than in July (balance : —42 compared with -35). In Italy, 
however, there appear to be signs of a more optimistic trend, 
with a marked decline between July and October in the large 
number, net, of pessimistic firms (from —34 to —19). 
Of note also is the decline in tendencies to reduce employ­
ment in the consumer goods industries, which is a reflection of 
the first signs of the improved consumer climate (see Table 
2). In France, again, however, plans to reduce the numbers 
employed in the consumer goods industries have increased. 
In Denmark, firms' expected employment plans could reflect 
capacity bottlenecks in this sector. 
In the basic material industry, too, as a Community average, 
fewer firms are planning to reduce the numbers they employ. 
Further strengthening of confidence in the economic develop­
ment in the Community. — There was a further rise in the 
leading indicator (Graph 1) for the EEC as compared with 
October (by 0.1 % to 102.0; 1980=100), mainly as a result of 
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Employment expectations in manufacturing industry by Member State and 
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T A B L E 4: Survey of the construction industry 












- 4 7 
- 2 4 
+ 25 








- 7 6 
- 5 3 
- 1 8 
- 6 5 
1984 
- 6 8 
- 3 9 
- 8 
- 5 4 
1984 
IV 
- 6 4 




- 6 2 
- 3 2 
- 5 
- 4 7 
1985 
II 
- 5 5 
- 2 3 
+ 1 
- 3 9 
III 
- 5 1 
- 2 4 
+ 1 
- 3 8 
June 
- 5 1 
- 2 1 
(1 
- 3 6 
July 
- 4 9 
- 2 3 
(1 
- 3 6 
1985 
Aug. Sept. 
- 5 3 - 5 2 
- 2 7 - 2 1 
0 + 4 
- 4 0 - 3 7 
Oct. 
- 5 2 
- 2 2 
+ 10 
- 3 7 
Nov. 
- 5 1 
- 1 4 
+ 15 
- 3 3 
order-books - 1 7 - 8 4 + 2 - 7 5 - 6 9 - 7 3 - 7 7 - 7 5 - 6 9 - 7 4 - 7 4 - 6 8 - 6 5 - 6 0 - 5 7 
employment expectations +10 - 6 0 +20 - 5 3 - 3 8 - 4 7 - 5 8 - 4 8 - 2 9 - 4 1 - 3 3 - 3 1 - 2 4 - 1 6 - 1 9 
price expectations +48 - 3 7 +48 - 4 9 - 1 5 - 1 6 - 2 3 - 2 9 - 6 - 2 2 - 1 4 - 6 + 1 + 1 + 7 
construction confidence indicator (a) - 4 - 7 2 +11 -64 - 5 4 - 6 0 - 6 8 - 6 2 - 4 9 - 5 8 - 5 4 - 5 0 - 4 5 - 3 8 - 3 8 
F order-books 
employment expectations 
construction confidence indicator (a) 
- 2 6 
- 8 













-52 - 4 8 
-25 - 1 5 




- 3 9 
- 1 8 
+ 12 








I order-books - 2 5 - 6 8 - 8 - 6 2 - 3 9 - 3 0 - 3 8 - 3 5 - 3 4 - 3 6 - 3 4 - 3 3 - 3 4 - 3 7 
employment expectations +10 - 4 4 - 2 - 3 9 - 1 7 - 9 - 2 4 - 2 4 - 2 3 - 2 3 - 2 5 - 2 7 - 1 6 - 4 
price expectations +85 +30 +79 + 2 +10 + 8 + 8 + 1 5 + 1 2 + 1 9 + 1 4 + 1 3 + 8 + 3 0 









- 5 0 
- 3 9 
+ 11 





- 7 9 
- 7 5 
- 4 9 
- 7 7 
- 6 7 
- 5 1 
- 2 4 
-59 
-61 
- 4 0 
- 1 0 
- 5 1 
-67 
- 5 8 
- 2 0 
- 6 3 
-61 
- 4 6 
- 1 5 
- 5 4 
- 6 3 
- 3 6 
- 2 
- 5(1 
- 6 0 
- 3 5 
- 9 
- 4 8 
- 6 9 
- 3 0 
+ 2 
- 5 0 
- 6 0 
- 3 8 
- 5 
- 4 9 
- 5 9 
- 4 2 
- 4 
- 5 1 
- 5 4 
- 3 8 
- 4 
- 4 6 
- 4 6 
- 2 5 
+ 3 
- 3 6 
NL order-books - 8 - 8 1 - 1 0 - 6 1 - 4 0 - 3 6 - 3 6 - 3 6 
employment expectations +14 - 1 3 +15 - 3 1 - 6 - 8 - 6 - 6 







UK order-books : 
employment expectations : 
price expectations : 
construction confidence indicator (a) 
EUR order-books 
employment expectations 









- 4 9 
- 2 2 
- 6 0 
- 6 3 
- 3 3 
- 4 8 
- 4 3 
- 1 1 
+ 9 
- 2 7 
- 5 7 
- 2 9 
- 4 3 
- 3 7 
- 9 
+ 7 
- 2 3 
- 5 3 
- 2 9 
- 4 1 
- 3 8 
- 2 0 
+ 14 
- 2 9 
- 5 6 
- 3 5 
- 46 
- 3 9 
- 1 6 
+ 9 
- 2 8 
- 5 ? 
- 2 8 
- 4 0 
- 3 7 
- 1 0 
+ 9 
-24 
- 4 9 
- 1 9 






- 2 6 
( - 39 
- . 3 7 
- 1 0 
+ 9 
- 2 4 
- 5 0 
- 2 0 
-35 
( - 3 7 ) 
-10) 
+ 9 










- 3 2 
- . 3 5 
- 1 
+ 12 
- 1 8 
- 4 5 
- 1 2 
- 2 9 
( -35 
ι— 1 
( + 12 
( -18 
( - 4 4 
( -14 
- 2 9 
(a) The indicator is an average of the responses (balances) to the questions on order-books and employment expectations. 
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Source: European Community business surveys. 
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investor confidence in the stock markets. Consumer confi­
dence remained at the much improved level of the month 
before and there was no change in construction industry 
confidence (see Table 4 — for France and the United 
Kingdom no November results are available). Industrial 
confidence was in November slightly weaker than in October, 
but the indicator was still noticeably higher than the levels for 
earlier months in 1985 (see Table 5). 
For the third month in a row, industrial firms in the 
Community consider that the demand situation is unchanged, 
both for demand as a whole and for demand from abroad. 
The impact derived from the assessment of stocks is also 
unchanged. This view is confirmed by the apparent judge­
ment of firms in the order situation. Since the second quarter 
of 1985, the size of estimated order books, as a Community 
average, has remained almost unchanged and for October 
this trend is expected to continue. In view of this favourable 
demand situation, firms expect the growth of industrial 
output to continue (see Tables 5 and 6), as shown by the most 
recent industrial survey results (balance +8). 
G R A P H 3 : Indicators of output and economic sentiment 
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G R A P H 6 : Indicators of output and economic sentiment 
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G R A P H 9 : Indicators of output and economic sentiment 
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T A B L E 5: Indicators of output and e c o n o m i c sent iment 
Β gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3. consumer confidence indicator1· 4 
4. share-price index 4 , 5 
= 5. economic sentiment indicator 
D gross domestic product3 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3. consumer confidence indicator4 
4. share-price index4 , 5 
= 5. economic sentiment indicator 
F gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3. consumer confidence indicator1 , 4 
4. share-price index4 , 5 
= 5. economic sentiment indicator 
IRL gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3 . consumer confidence indicator4 
4. share-price index4 , 5 
= 5. economic sentiment indicator 
I gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3 . consumer confidence indicator4 
4. share-price i ndex 4 , 5 
= 5. economic sentiment indicator 
NL gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3 . consumer confidence indicator4 
4. share-price index4 , 5 
= 5. economic sentiment indicator 
UK gross domestic product 1980= 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3 . consumer confidence indicator4 
4. share-price index4 , 5 
= 5. economic sentiment indicator 
EUR gross domestic product1·3 1980 = 
index of industrial production 
1. industrial confidence indicator 
2. construction confidence indicator 
3. consumer confidence indicator 1 , 4 
4. share-price index4 , 5 
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Consumer survey results 
Widespread improvement in the consumer climate. — Recen­
tly, consumer confidence in most Member States rose as 
compared with preceding months, especially in Denmark and 
in the Federal Republic of Germany. 
In Denmark, the favourable trend in the consumers' asses­
sments discernible first in the middle of the year has gathered 
momentum over recent months. 
There has been an overall improvement in recent months in 
the consumer climate in the Federal Republic of Germany. 
This has emerged primarily in the expectation that the 
number of people out of work would not continue rising and 
in a stronger propensity to make major purchases. However, 
as regards automobile purchases, consumers have tended to 
adopt a «wait­and­see» attitude. The fact that consumer 
perceptions were somewhat gloomier in November than in 
previous months is a phenomenon observed regularly in the 
past. 
Consumers in Belgium also gave evidence of a greater 
optimism, particularly on the general economic situation and 
on developments in the labour market.' 
Judging by the most recent results of the survey conducted in 
the fourth quarter, a large majority of consumers in Greece 
appear, convinced that, the major economic policy pro­
gramme unveiled recently by the Government implies that 
there will be a fairly dramatic deterioration in the general 
economic situation in the twelve months ahead. The consu­
mer confidence indicator has thus dipped sharply. In view of 
the devaluation of the drachma, which is also part of this 
programme, consumers are expecting a pronounced increase 
m prices and this goes part of the way towards explaining the 
somewhat more marked propensity to make major purchases. 
In October, consumers in France were more optimistic than 
in the first half of the year, particularly as price­developments 
are concerned. Their assessments appeared to be more 
positive also with regard to the general economic and 
employment situation (see below and Graph 12). 
On the whole, the confidence of consumers in Ireland has 
remained broadly unchanged. The propensity to save was 
much more marked than in the preceding reference period; 
one reason being the special attention focused on forms of 
saving, which are particularly attractive l'or small savers. 
The consumer climate in Italy deteriorated sharply in October 
in response to the political events which took place during 
that month, but showed a general improvement in Novem­
ber. These positive developments, however, could not pre­
vent over the last months the consumer confidence indicator 
from moving in a downward direction. 
Although consumers in the Netherlands once again viewed 
their situation in a favourable light, with expectations regar­
ding price movements being particularly optimistic, the 
improvement in the consumer climate was less pronounced 
than earlier in the year. In addition, the propensity to make 
major purchases showed a slight fall after picking up noticea­
bly in the third quarter. However, consumers were more 
willing to purchase automobiles than in the preceding 
quarter. 
The current improvement in the consumers' assessments in 
the United Kingdom applies to virtually all aspects of 
consumer behaviour. However, their intentions to make 
major purchases appear to have eased a little, a tendency also 
reflected in the retail surveys. Consumers' lesser willingness 
to make such purchases has to be seen together with their 
more confident expectations regarding price movements. 
Consumer predictions on the trend of unemployment prove 
reasonably accurate. — When questioned on their expecta­
tions concerning developments on the labour market, people 
recently appeared to be less afraid of a further rise in 
unemployment than before. This is shown in Table 7 and 
Graph 12. Some idea of the extent to which consumers' 
predictions on unemployment tally with the actual trend can 
be formed by comparing — over a longer range of time — the 
answers to this question with the actual change in unemploy­
ment in the ensuing twelve­month period. 
GRAPH 10 : Survey results and objectif economic indicators — 
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For notes. Table 7. 
Sources: European Community consumer survey and Eurostat. 
GRAPH 11 : Unemployment expectations in the Community 
in the USA 
— expectations on employment (balances %) 
— changes in the unemployment rate (% ­ points) 
balance % 
and 
From October 1985 surveys in Belgium arc carried oui monthly instead of quarterly. 
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' 1985 : preliminary 
Sources . EUROSTAT. EC Consumers Surveys: Survey Research Center 
;il the University of Michigan. USA. 
GRAPH 12 : Unemployment expectations in the Member States of the Community. 
— expectations on employment (balances %) 
— changes in the employment rate (% - points) 
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' 1985 : preliminary 
In most Member States, the trend in consumers' expectations 
on changes in unemployment corresponds reasonably closely 
to the changes that actually occurred. Consumers apparently 
are conscious of the real socio-economic situation to such a 
degree that their sentiments on the developments in the 
labour market often seem to be justified by reality. Italy and 
Ireland are exceptions, however. More often than elsewhere, 
the trend of consumers' expectations in these two countries 
was at variance with the actual changes that occurred on the 
labour market. Italian consumers were usually too optimistic 
in their predictions. In Ireland, by contrast, people tended to 
be too pessimistic, a reflection, perhaps, of the fact that 
unemployment in Ireland has been particularly high since the 
middle of the seventies. 
These relations between consumers' sentiments and the real 
development of unemployment are illustrated in Graph 12. In 
this, the reactions of consumers in the various Member States 
to the question on the trend of unemployment, as recorded in 
each October survey since 1972, are compared with the 
changes in the average unemployment rate in the twelve-
month period following the survey date in relation to the 
previous twelve-month period ', 
Although differences of scale rule out an exact comparison of 
the two series of observations, a closer look at Graph 12 
The unemployment rates used for the purposes of this comparison are therefore 
different from those whose trend is shown in Graph 10, which are averages relating to a 
calender year. 
10 — 
T A B L E : 7 C o n s u m e r opinion on economie and financial condit ions ' 
CONSUMER 
CONFIDENCE 
I N D I C A T O R r 
FINANCIAL SITUATION 
OF HOUSEHOLDS 
— over last 12 months 
— over next 12 months 
G E N E R A L ECONOMIC 
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T A B L E : 7 ( cont inued) : Consumer opinion 
M A I O R P U R C H A S E S 
— at present 
— over next 12 months 
SAVINGS 
— at present 
— over next 12 months 
FINANCIAL SITUATION 
O F H O U S E H O L D S 
— indicator of net acquisition 
of financial assets 



















































1 The sums of the replies for each Member State 2 The indicator represents the arithmetic average 
that concerning major purchases a present. 
Source: European Community consumer survey 
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Community total with the value of consumers" 
of results for five questions 
1 The climate of consumer confidence is measured by an indicator based on 
the household financial situation and to major purchases of durable 2 Quarterly data ­ percentage change on corresponding quarte 3 Sec tabic 10 for data and notes. 
goods 
of preceding 
4 Quarterly data ­ seasonally adjusted (Community without Greece). 
namely the two 
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sec table 10 for 
year. 
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lating to the eencral economic situation. 
shows that consumers' forecasts on the trend of unemploy­
ment have often fluctuated more sharply than appeared 
justified by subsequent actual developments. This is true not 
only of pessimistic expectations on the part of consumers, but 
also of their more positive feelings. 
This phenomenon is evident throughout the period 1972­85 
and is therefore not confined to the periods marked by sharp 
economic fluctuations and abrupt changes in the labour 
market situation (the mid­1970s and early 1980s), periods 
when pessimistic expectations on the part of consumers are 
understandable. 
A comparison of the Community as a whole with the United 
States with regard to the pattern of consumers' expectations 
on unemployment and the actual changes which occurred (see 
Graph 11) shows that in the United States also there was a 
fairly close match between the two series in terms of trends. 
However, it is also evident that the upward or downward 
movement of consumers' expectations tends to match the 
actual changes in the labour market situation in the United 
States more often than in most of the Community countries. 
Another noticeable feature is that the scale of the fluctuations 
in unemployment (and in consumers'expectations) is often 
considerably greater in the United States than in the Commu­
nity. 
12 December 1985 
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Questions of European Community business and consumer surveys 
Manufacturing industry. 
Monthly : 
— estimate of production trend in recent months : up, unchanged, down ? 
— order-books : above normal, normal, below normal ? 
— export order-books : above normal, normal below normal ? 
— stocks of finished products : above normal, normal, below normal ? 
— production expectations in the months ahead : up, unchanged, down ? 
— selling price expectations in the months ahead : up, unchanged, down ? 
Quarterly (January, April, July and October) : 
— employment expectations for the months ahead : up, unchanged, down ? 
— limits to production : none, insufficient demand, shortage of labour, lack of equipment, 
others ? 
— production capacity : more than sufficient, sufficient, not sufficient ? 
— duration of assured production : in months ? 
— new orders in the recent past : up, unchanged, down ? 
— export volume expectations for the months ahead : up, unchanged, down ? 
— capacity utilization : in % ? 
— stocks of raw material : high, normal, low ? 
All industries 
Half-yearly (undertaken in March/April and October/November) : 
— investment trends and prospects : yearly percentage change of investment expenditure in 
current money values. 
Building industry 
Monthly (except for France and the United Kingdom, where the survey is carried out 
quarterly) : 
— current production compared with the preceding month : up. unchanged, down ? 
— factors holding up production : none, bad weather, shortage of manpower, shortage of 
material, lacks of demand, and/or équipement, others ? 
— order-books of production schedules : above normal, normal, below normal ? 
— employment expectations for the months ahead : up. unchanged, down ? 
— price expectations in the months ahead : up, unchanged, down ? 
Quarterly (January. April, July and October) : 
— duration of assured production : in months ? 
Retail trade sector 
Monthly (France and Italy bi-monthly; Denmark, Greece, Ireland and Luxembourg no 
survey) : 
— we consider our present business (sales) position to be : good, satisfactory (normal for the 
season), bad 
— wc consider our present stock to be : too small, adequate (normal for the season), too large 
— we expect that our orders placed on suppliers during the next (three) months, excluding 
purely seasonal variation, will be : up. unchanged, down 
— our business trend over the next six months, excluding purely seasonal variations, will : 
improve, remain unchanged, deteriorate. 
Quarterly : 
— In the next three months, and compared with today, the number of persons we employ will : 
increase, remain unchanged, decline. 
Consumer survey 
Quarterly (January. April. July and October); Belgium (since October 1985). Germany. Italy 
and United Kingdom monthly : 
— Financial situation of your household now compared to 12 months ago ; a lot better, a little 
better, the same, a little worse, a lot worse, don't know. 
— Financial situation of your household, prospects over the next 12 months : a lot better, a 
little better, the same, a little worse, a lot worse, don't know. 
— General economic situation in the country now compared to 12 months ago : a lot better, a 
little better, the same, a little worse, a lot worse, don't know. 
— General economic situation in the country, prospects over the next 12 months : a lot better, 
a little better, the same, a little worse, a lot worse, don't know. 
— Price level now compared to 12 months ago : much higher, moderately higher, a little 
higher, about the same, lower, don't know. 
— Price trend over the next 12 months : more rapid increase, same increase, slower increase, 
stability, slight decrease, don't know. 
— Unemployment level in the country over the next 12 months will : increase sharply, increase 
slightly, remain the same, fall slightly, don't know. 
— Major purchases (furniture, washing machine, TV, etc.) at present ; yes, right time; neither 
right nor wrong time, should postpone, don't know. 
— Major purchases next 12 months compared to last 12 months : much more, a little more, the 
same, a little less, much less, don't know. 
— Savings at present, a reasonable time to save : yes, certainly; yes. perhaps; probably not; 
certainly not; don't know. 
— Savings by you or your household over the next 12 months ; yes, certainly; yes, perhaps; 
probably not; certainly not; don't know. 
— Financial situation of households at present — financial assets accumulation : borrowing, 
drawing on savings, just making ends meet, saving a little, saving a substantial amount, 
don't know. 
Economic sentiment indicator 
The economic sentiment indicator is a composite measure in which the industrial confidence 
indicator and the consumer confidence indicator arc given cqal weight, while the construction 
confidence indicator and the share-price index arc attributed half the weight of each of the 
other two. The share-price index is included in the composite indicator in ratio-to-lrcnd form. 
in order to separate short-term or cyclical variations from long-term increases in lhe value of 
shares. The long-term trend of the scries is calculated using the NBUR Bry-Boschan growth 
cycle programme. For a fuller description of the economic sentiment indicator and its 
components, sec the technical note in the November 1982 issue of this Supplement. 
Industrial confidence indicator 
The industrial confidence indicator is an average of the responses (balances) to the questions on 
production expectations, order-books and stocks (the latter with inverted sign). 
Construction confidence, indicator. 
The construction confidence indicator is an average of the responses (balances) to the questions 
on order-books and employment expectations. 
Consumer confidence indicator 
The consumer confidence indicator is the arithmetic average of the answers (balances) to the 
four questions on the financial situation of households and general economic situation (past and 
future) together with that on the advisability of making major purchases. For a more detailed 
description of the consumer confidence indicator sec technical note in the December 1982 issue 
of Supplement C. 
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